A. Subscriber Manager
\)./Unable to send campaign to a single selected subscriber, the message is only getting saved as draft.

2. Campaign Analytics is not working properly. The open rate is not working properly. It is showing data only
when the CTR rate data is being captured, which means when someone is opening the mail and clicking on
the link attached to it. The bounce rate data is also not getting captured properly %

We Campaign Analytics backend, specify what is “gmail-proxy”.

4. Inthe Subscriber Manager, the Category filter is not working properly (Example — When selecting the
“subscriber” from category in the filter section, no result is being shown ).Also mention the field name of
“Email & Whatsapp”, Start Date & End Date.

Category Lead Source
[ Subscribers v] Al Lead Sources Emal & Wnatsaon V|| ca-men-yyy o
dd-mm-yyyy o
Tgs OCED OED OED OCED
All engagement v Clear
" o [
s Pagelof1 Next
5. Also make sure, if one lead is deleted from lead manager, it should also get deleted from
subscriber manager.

6. Under Subscriber Manager, in Campaign Analysis ,the labelling (campaign names) in campaign comparison is
not appropriate(not showing properly) , implement it properly.
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7. Alongside with Top Performing Campaigns, we want a table which will show “Worst Performing Campaigns”
that will show top 5 worst campaigns under following fields (Open Rate, CTR rate, Unsubscribe rate & Bounce

Rate)
V\stl

Top Performing Campaigns
CAMPAIGN SENT OPENS CLICKS OPEN RATE CR ﬁ
hihi 1 1 1 1007 100% q"\'

hello 1 1 1 100 100%
campaign 1 1 1 100¢
Important Discretion for Public Safety 5 2 2 407 40

hj 10 3 3 309

8. We need an option to delete campaigns Analytics Data separately and also an option to remove tags \/
separately for each and every subscriber

\yclub” word is missing after subscribed

WELCOME TO THE ELITE

YOUR LUXURY JOURNEY BEGINS NOW.

B. Testimonial Manager

\Aemove this part from Testimonials

Share Your Experience

Your story matters. Tell us about your Indizene journey and inspire

others.

\/.’In Testimonials, we want backend access to change these numbers N(S\

/
5.0 2+ 98% —_—

AVERAGE RATING FEEDBACKS WOULD RECOMMEND

. In the Testimonials, we want a separate backend access for review that will show only customer’s review
without having any product’s name. Since we already have customer’s review section for products, we want
a separate review feature for Testimonials only where customer will rate and share their overall website’s

hove (i Mﬁf‘(‘\ivw V\l 4 k \PQﬁ 5ib\6

experience.



Analytics(Backend)

M the Analytics we want to know the logic.

TOTAL PRODUCTS PR IC IND:”ENE CLUB SUBSCRIBERS

12 14

Analytics = L wnam

= PRODUCT NAME cuicks % SHARE MARKETPLACES
1 Gas Cylinder Stand Trolley 16 - 198% Messho 75% Amazon 25%
2 Tumbler Bottle with Lid and Straw 15 - 185% Amazon 0% Fiphart  S0%
Massage Gun 4 Massage Heads & 6 Speeds 1 - 6% Fiplant 60% Amaon 40%
Ceramic Soap Dispenser 9 - % Amazon 0% Meesho 0%
5 UV Protection 3 Fold Umbrella 9 . ni%
Gas lighter 5 . 62%
7 Steel Water Bottle 4 . 4%
8 Stainless Steel Lunchbox J . a9%
Stainless steel oil dispenser 3 . 7%
Health Faucet for Bathroom 2 . 25%

15/ Remove the product clicks bar

Product Clicks (Bar)

Gas Cylinder Stand Trolley |

Tumbler Bottle
‘with Lid and Straw

b A

. In the analytics, page, need to know the graph lines

Daily visitors across all active channels TOTAL VISITS




. Currently Active Users is not working propery. Same IP is showing thrice

& Currently Active Visitors

IP ADDRESS

202.8.116.91

202.8.116.91

202.8.116.91

LOCATION LAST ACTIVE

STATUS

® Online

® Online

@ Online

3 active now

. In the Analytics page, the trend line doesn’t have any base line to differentiate the positive and negative
trend lines, for better understanding , kindly provide that

|~ Trend Analysis (Line)

\# Trend Calculation Logic

The trend shows the percentage change

romnarad tn the nrsvinie dav A nncitive valis

fFrom the spider chart, showing Category Distribution, remove the field“Customer Ratings”.

20. The marketplace ratings of a product will be the average ratings of the product listed across different

marketplaces(amazon, flipkart & meesho)

D. Blog

Boc K wd F“f

21. All the points are not covered properly, we need these fields must in the blog writing

a)
b)
c)
d)
e)
f)
8)
h)

Aav  Clear

Font size and style not provided

Numbering bullet points issue

Bullet points are not showing in the blog at the website
Hyperlink needed

Table creation needed

Borders needed

Underline features are not working properly
Indentation feature requires

B I U Uv sbe x2 x [ |  -Bulles 1.

= Justify  Shading v

Multilevel

<

= Center

v

= Right



\){The blogs will be arranged from new to old
23. We need exact counts for Bounce View in the Blog Analytics

24. The traffic source analytics feature in Blog Analytics is not capturing the analytics data of a blog while
opening from Facebook , Whatsapp and other social media platform. Kindly specify what is “Referral”.

25. Auto saving in blog drafts has not been implemented . It is needed for sudden disruption in blog
writing(example : session expiry). It should be given as backup

E. Interaction Manager
. Under Interaction Manager, Need filter option by date, type & name . Also we need an option to assign Tags
just like the subscriber manager. Also we need an option to export the data. ‘\I Q
F. Homepage

. No Instagram posts can be uploaded through Page Manager of the Homepage

© Please fill all fields and upload an Image

© Pilease fill all fields and upload an Image

© Pilease fill all fields and upload an image
Euwcmisiawant vaner v

© Please fill all fields and upload an Image

Instagram Gallery Items (max 12)

Good

https://www Instagram com/reel/DY-6bThiXum/

mage (tée)
Choose file | 1000891382 jpg
S—— @
[ J
s m

<

28. Kindly provide the function to click and open each cstegory or sub-category respective web-page from
“Browse Category” section.

Wovide image transition hover effect of each product in the browse category section ‘

\,Gé)cial Media Links cannot be updated from Admin Panel (Eg: Youtube)




G. Store

%n Store, under “Shop By Category” part need to be fixed. It should show only the product categories name

32. Can’t find any option to change or edit it from the store manager of admin panel X

CERTIFIED LUXURY

BAGS & UMBRELLA
UV PROTECTION 3 FOLD UMBRELLA

\A(indly Remove it from the Store Page

OFFICIAL AUTHORIZED PARTNER

H. Product Page

34. Add Draft option in the “Add Product” Section. If somehow user gets bailed out due to session expiry or
closes the add product tab, the progress in “add product” should get saved in draft section. During
cancellation of “add product”, system should also ask “Want to save the progress in draft”.

35. Provide colour-code circles for each product variants w

36. In the search bar, after typing any product category / sub-category name, following products under that

particular categories should be shown properly Qk\m .
Lic Se e

. Marketplace Ratings are showing different , (Available Marketplaces and Marketplace Ratings) , kindly fix it

COLLECTIONS  ABOUTUS  TESTIMONIALS INDIZENE BLOG  CONTACT P Y —

<« Gas Cylinder Stand
T \ Trolley Available Marketplaces
v voco , I
( MAZON  3200.00 m

nnnnnnnnnnnn
Heavy Duty Corstruction: Made from high-cuaiity heay

Guty piastic thet provides strong support and long-lasting
Gurabilfty for LPG gas cyinders in everyday kitchen wse.

BOULDFIT

MARKETPLACE RATINGS




8. The Overall product rating should be auto calculated with the following logic : Take the overall average of the
average marketplace ratings and average product’s ratings from customer love

wasHo  $180.00

AMAZON

g ruction: Made from high-quaiity heavy
o rovides strong support and long-lasting
durability for LPG gas cytinders in everyday kitchen use.

BOULDFIT

MARKETPLACE RATINGS

Qv . .

BUY NOW ON MEESHO

&
<
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CUSTOMER LOVE

“ Amkan eymar ST LaminePa

JReplace this part of the product page section with a product recommendation section , where products from
same sub-category or category will be suggested, based on the respective products

‘What Our Customers Say

F=  Ankan Das @ Ankan Neymar % Lamine Panja
A
3

Lo

The Product is the best, i am in love. | ride this trolley daily. The trolley is so amazing. N

<

\Aduce the timing of auto swipe of reviews (keep it at 3 secs) for desktop and mobile view

CUSTOMER LOVE

a Ankan Neymar .S Lamine Pai
ride this trolley doily

he trolley is so oma

41. Kindly find a solution, for the campaign mails so that it doesn’t get stuck in customer’s spam mailbox

I.  Admin Management

42 /The Admin Management is not working properly (Issue : - In case of admin management, | have created a \/
Testimonial Manager and have given access to only manage Testimonials from the admin panel, but he is also
able to access and manage page manager and store manager, though | didn’t give any permissions for that.). &S
Kindly fix the issue L

F ix m&u#@w pan Sk Css




\Atact Page
We it as “Return to Homepage”



